




Left to right: Samples from portfolios of graphic design students Deron Hayes and Jake Rae. Darcy Kries, 
Emi Matsumoto and Natalie Tobey did all the design work for the Seattle Central Creative Academy show, 
including the poster (far right). To view more student work, visit www.scccshowcase.com. 

The latest in apparel, graphic design, film 
and video, publishing arts, and photography 
will be featured at this year’s graduate port-
folio showcases as more than 100 graduating 
students display their portfolios and projects 
at three unique shows on campus. 

These presentations represent the culmi-
nation of two years of intensive study in the 
college’s highly-regarded visual communica-
tion and design programs. All shows are free 
and open to the public.

Seattle Central Creative 
Academy Portfolio Show 
and Open House
Wednesday, June 11, 3 – 9 p.m.  
�ursday, June 12, 11 a.m. – 6 p.m.
The Seattle Central Creative Academy 
Portfolio Show and Open House celebrates 
the grand opening of the new 38,000 
square-foot, $8.1 million facility, located 
on the fifth floor of the main campus. 
Portfolios and projects created by graduates 
of the Graphic Design, Publishing Arts and 
Commercial Photography programs will be 
on display throughout the Academy during 
the two-day event. 

The new collaborative learning environ-
ment offers an exceptional showcase for 
portfolios from 42 graduating students in 
Graphic Design, including designs for cor-
porate identity, posters, brochures, Web site 
development and design, advertising, 
annual reports, and illustrations. 

The Publishing Arts student projects 
feature high-end, award-winning, two- and 
four-color print work, including posters, 

calendars, T-shirts, note cards and covers 
produced by 12 graduating students 
using the latest publishing software with 
advanced color computer labs and a full 
range of digital imaging technology.

Fourteen graduating students from the 
Commercial Photography program will 
exhibit portfolios which demonstrate a 
mastery of analog and digital technique 
plus conceptual artistry, for which the 
program is nationally known. Their 
individual work covers a wide range of 
photographic styles and professional 
directions from fashion, product, and 
portraiture, to photojournalism. 

More information on the Seattle Central 
Creative Academy show is available at 
www.scccshowcase.com. This site was 
created by Graphic Design students 
Emi Matsumoto, Darcy Kries and 
Natalie Tobey.

22nd Annual Film 
& Video Showcase
�ursday, June 12, 6 – 8 p.m. 
Doors open at 5:30 p.m. 
Broadway Performance Hall
Eighteen graduating students from the 
Film & Video program will display their 
work in narrative, documentary, com-
mercials, and public service announcement 
videos at the 22nd Annual Film & Video 
Showcase. This year’s show has four pieces 
that originated on 16mm film—the most 
ever—and features the “best of” film festi-
val, a 90-minute sampler of student videos. 

Student portfolios on display 

Mark your calendars for an historic event: Seattle Central 
Community College Portfolio Shows, June 10-12, featuring 
the grand opening of the Seattle Central Creative Academy. 

29th Annual Apparel Design 
Final Line Portfolio Show
Tuesday, June 10, 9 a.m. – 6 p.m. 
One World Dining Room
The 29th annual Apparel Design Final Line 
Portfolio Show, entitled Selveged, features 
the work of 29 graduating students of the 
Apparel Design program. In just 11 weeks, 
the graduating apparel designers have 
applied their technical knowledge, skills, 
and wit to create an inspired collection of 
fashions. From vintage designs to screen-
printed fabrics, the show features children’s 
wear, urban menswear, swimsuits, women’s 
sportswear, outerwear, wool coats and 
much more.  
 



Deaf Culture 101
Editor’s note: This article was written by Vicki Moseley, Shari Estep and 
Stuart Tennis in 2004. The information has been updated to reflect changes 
in technology that have provided new communication options.

Some keys to enhance 
your interactions with 
a Deaf person
Always look at the Deaf person—eye 
contact is very important, as is facial 
expression. The Deaf tend to take people 
“at face value” and gain a tremendous 
amount of information from the other 
person’s facial expressions. Hearing 
people use vocal inflection to convey 
mood and emotion; Deaf use facial 
expression and body language as an equal 
part of language as physical signing.

When working with a sign language 
interpreter, speak directly to the Deaf 
person and do so in the first person. 
Do not include the interpreter in the 
discussion. The interpreter’s role is to 
provide a “bridge” for communication 
between hearing and Deaf people.

Always include the Deaf person, as 
you would anyone else, in terms of the 
activity and what is happening or being 
discussed. It is not helpful to tell the 
Deaf person, “Oh, I’ll fill you in later.” 
Empower the Deaf person—do not 
make decisions or speak for him or her. 

In Deaf culture, tapping on the 
shoulder or touching the arm is used as 
a means of getting a person’s attention. 
Deaf people may often use these 
behaviors when interacting with hearing 
people. 

Finally, don’t judge a Deaf person’s 
intelligence by her or his ability to speak 
or read lips. Lip reading and speaking 
are skills that some Deaf people are 
more innately adept at than others, and 
these skills are not an indicator of a Deaf 
person’s intelligence.

New technology allows 
hearing and Deaf people 
to phone each other.
Video Relay Services (VRS) allows a 
deaf or hard of hearing person to make 
a telephone call via an Internet video 
connection between the user and the relay 
center which is staffed with sign language 
interpreters. VRS allows conversations to 
occur at approximately normal speed with 
the benefit of being visually based, typically 
in sign language, for deaf and hard of hear-
ing consumers.
(Source National Association of the Deaf, www.nad.org)

Washington Relay is a free service provided 
by the Washington State Office of the 
Deaf and Hard of Hearing (ODHH) that 
allows hearing callers to communicate with 
text-telephone (TTY) users and vice versa 
through specially trained operators.
Calls can be made to anywhere in the 
world, 24 hours a day, 365 days a year. 
Anyone wishing to use Washington 
Relay simply dials 711 to connect with 
an operator. The operator will dial 
the requested number and relay the 
conversation between the two callers. 
(Source Washington State Office of the Deaf and Hard 

of Hearing)

The word deaf when spelled with a 
lower case “d” is the more commonly 
understood meaning of the word deaf, 
and denotes an individual with an 
audiological loss. Research by Gallaudet 
University has found that 96% of Deaf 
people are born to hearing parents.

American Sign Language is a “natural 
language” that has evolved and developed, 
just as hearing languages have evolved and 
developed. All Deaf groups and cultures 
throughout the world have their own sign 
languages—ASL is not universal.

Deaf languages are not “made up” or 
surrogates for English or other verbal 
languages. Deaf languages such as ASL 
are not codes of English but are languages 
with their own grammar, syntax, idioms, 
and other linguistic components. ASL is a 
highly visual language.

Deaf people prefer the label “Deaf” 
with a capital “D.” Another appropriate 
label is hard of hearing, which denotes 
a person who has some residual hearing 
and is perhaps functioning in both the 
hearing and the Deaf worlds. Terms like 
“deaf and dumb,” “deaf-mute” or “hearing 
impaired” should be avoided. 

Did you know?

The word Deaf when spelled with a capitol “D” 
denotes the title of a group of people who use American 

Sign Language (ASL), share values, beliefs, and behaviors, 
and fall under the title of a culture—Deaf Culture. 


